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Facing a challenging site with non-movable structures,

Siemens looked no further than loyal customer Vanessa Ng

when looking to create its new ‘experience centre’

TEXT:.: TERESA CHOW
PHOTOGRAPHY ! DICKY LIU

here are showrooms, and then there are

‘experience centres’. The former simply

display products to their best advantage,

but the latter adds something special:

the creation of an exceptional space to
allow customers to feel at home.

This is what Siemens set out to do with the
space situated right above its showroom in
Central. Intended as a one-stop showcase where
innovative built-in and free-standing kitchen
solutions are offered to both private clients and
professionals working in the kitchens interior
design field, the experience centre is crafted to
reflect Siemens' core values.

"There were three things to be realised in
the design in respect of Siemens' values,” says
Jeffina Yeung, brand marketing assistant
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manager of Siemens Home Appliances. "As a
German brand, the simple approach needed to
be emphasised. We also aimed to reveal the eco-
consciousness and intelligent sides of Siemens."

It pretty much goes without saying, then,
that finding the right interior designer for the
task was important. “We looked no further than
a loyal customer, Vanessa Ng, who also happens
to be an interior designer. She has long been
introducing Siemens appliances into her
residential projects, so she understands and
recognises the performance of our appliances
well," says Yeung.

When it came to the spatial design, Ng
approached with her typical problem-solving
skills, Numerous columns, an irregular layout,
low ceilings and extra service doors all needed

to be tackled. “Understanding Siemens' brief
was not a challenge, but the space needed some
cover-up work,"” she says. “"What inspired me
most were Siemens’ seamless, built-in home
appliances, which pushed me to create a
continuous flow for the space.”

Upon arriving in the lift lobby of the
Siemens Experience Centre, the dark space is
subtly lightened with a bright yellow wall (the
shade was adopted from that used in the
showroom). "It is important for customers to
perceive the centre as a home right from their
first impression,” Ng notes.

The centre is divided into five zones,
including a lounge on the far left from the
entrance, then a cooking area, dining space,
beverage and training area on the far right.

"There are numerous columns which help to
divide the space easily,” says Ng. “The ceiling is
low but by adding faux ceilings, they also act as
zone dividers and create a pattern for the space.”

A European flair imbues the lounge area in a
salute to Siemens’ German heritage, and to
create a warm, friendly space for mingling. “A
modern fireplace was built in the middle of the
lounge, with Siemens' built-in appliance and
wine cellar on the sides. Two brick columns
were erected next to the fireplace to act as a
response to the structural columns of the
centre,” Ng says.

The counter which was built in the cooking
area is exceptional, too. Black and white Nero
Marina marble creates a contrast against the
warmth of the walnut wood, which also

disguises multiple hidden compartments, Each
of these leads to different areas designated for
various usage, such as path that leads into the
washroom near the entrance. “The walnut
wood strips of varying widths not only adds
warmth to the monotonous black-and-white
environment, but also gives texture to the
space,” Ng explains.

To invite guests to fully appreciate the 'at
home' experience, iPads are provided to allow
them to customise various elements of the
space. "We wanted flexibility; guests can choaose
pre-set lighting levels, and also control the
Venetian blinds as well as the projectors as they
wish — all elements which a modern intelligent
home now has,” concludes Yeung.

PERSPECTIVE ()37



INTERIORS | Siemens Experience Centre / Hong Kong

fom e 5 WY

EntsmEleRPEkUEREEE - FENMNKES|EX -
I = 8 B8 B M 0 Vanessa Ng & B8 R & - I 0F & R R MR

ERDNBRESD

H--TERESA CHOW
B - DICKY LIU

*—w IR - BIEMPRE T2 - B
R AR B S R AR 4 -
EWME | BT - IR R | HEE -

1)) T B M 2 £ - BN BB 5 I - i
PWEF QM- SHiEIRE - B HEET 08
S0 ol L, P S5 I TR 0 o S R < H
| R ER R ~ B E T M1 < R ] R
EKIRH - SRR R EEERT N EES
| EEE -

BTN eke e I RS B E B Jeffina
Yeungs -+ [ SRie-—HEEH K S g S -
HEDHSRER M| | A - LR oE L I M PR RS
B30 - [EHr I S AR | [ - ]

EmRE - FEHECEESaE R
BiE o JeffinalEfi - [REKHZ2% -
IB4E S Y S B o Bl I KR Vanesssa
NgAERE DS SMERD - Vanessa | Iz
HHBSHRSETOE - HEEREMLEE
R 2 - SRR OEOgEE
# - EHREMEEHARE - |

Vanessa T s SRIOHEHEHER
# - ERRE O UHECREREEY - &
RSN - B TR EEET - W
Vanessa!S & Hia R MK H EIE-HE TR -
Vanessafi -+ [ SR N5 il B el -5 -
Bt S s i 45 R (G BH BT L TR AR o R
RIE - NS EEE< R ERKE R - R
SHEER QR R R SR -

| 1B S SR R B R R R B D
EARR K D - o)A U ) A - 6 T (i s R S )
EN-EH | F e Vanessal -+ [ mE<OEEE
L | MHESEE - WHER S RN
®e |

g oREHEREE - <OREYES
DG pinloE] - EEIE T - ER R GOl - R
S X 0= 08 - VanessalE - [ ahEEHEHEMHN-IRIE
TELRERN - B K - TR RERKR
WEFCEBRE - CEHEE-HIEN « |

ol i 4 A R S e o o - SR EROMT T MR R
EEEERE - E I E L B RS S 2
R -~ P <CHIRT MM o VanessafE -+ [ GnkikE
K | BEML OS5 E T S
A7 B ML e L o e R R R R
M - PR AR R o ]

e R A ESR R T - e M
o8 < (TR S 2 TR R R R R AU B
FH - HETRLEOCKCTEY - ERLEY
RUGRKT « Vanessa il .. [ FEKHE
SEME | - tEANIEaREKERR
i - |

AR PSR E N E [k | EEE - 2L
[T EPad DB RER REL RN - &
ORI GORORIK - Jeffina®e - [L-BHEE
B - R e (L B TR AR RS R R -
0 {5 T P o S P S ~ S0 B e
HHHTE SR o | w

088 PERSPECTIVE






